Accommodation Business Management's Attitudes towards Employees Received Vocational Tourism Education  by Üngüren, Engin et al.
 Procedia - Social and Behavioral Sciences  174 ( 2015 )  2767 – 2776 
Available online at www.sciencedirect.com
ScienceDirect
1877-0428 © 2015 The Authors. Published by Elsevier Ltd. This is an open access article under the CC BY-NC-ND license 
(http://creativecommons.org/licenses/by-nc-nd/4.0/).
Peer-review under responsibility of the Sakarya University
doi: 10.1016/j.sbspro.2015.01.966 
 
* Corresponding author. Tel: +90-0242 518 23 65  
E-mail address: atakahveci@akdeniz.edu.tr 
INTE 2014 
Accommodation business management’s attitudes towards 
employees received vocational tourism education 
Engin Üngürena, Yaşar Yiğit Kaçmazb, Ata Kahvecic 
aAssistant Professor, Akdeniz University Alanya Faculty of Business, Antalya 07400, Turkey 
b Akdeniz University Alanya Faculty of Business, Antalya 07400, Turkey 
cAssistant Researcher, Akdeniz University Alanya Faculty of Business, Antalya 07400, Turkey 
Abstract 
Despite the growing number of institutions which are giving tourism education at the level of high school or higher 
education, a lack of qualified employees has continued to be one of the main problems for the tourism industry in Turkey. 
According to researchers looking at former tourism students it is evident that after a while employees move away to other 
business sectors from that of tourism. The purpose of this research is putting forward the importance of employees who have had 
tourism education for the tourism industry. To this end, the hotel manager’s perception of employees who had tourism education 
was specified. At the preparation of the research quantitative methods were used and in the data collection, survey methods were 
used. According to the research findings, hotel managers pointed out that, employees who had vocational tourism education had a 
positive contribution to the performance, profitability, productivity of businesses and customer satisfaction. Yet, another finding 
of the research, according to the hotel managers, is that the vocational education given is insufficient. 
 
© 2014 The Authors. Published by Elsevier Ltd. 
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1. Introduction 
 
 In intense competition of the field, the destinations and management’s ,who wants to get a bigger share of the 
tourism market, requirements such as providing the quality services required by the modern tourism concept, the 
realization of customer expectations and satisfaction, and the ability to increase business efficiency and performance 
is highly due to vocational and technical education of the labor force employed in the sector. (Kızılırmak, 2000; 
Ünlüönen et al., 2010; Kusluvan and Kusluvan, 2000; Ünlüönen, 2000). In other words, tourism businesses, that is 
basic superstructure dynamics of the tourism industry, products’ , that are in the market and open to sale,  and labor-
intensiveness of these products is directly related to the involved individuals in this process being  the experts, i.e. 
qualified enough for the work. Businesses’ success to provide continuity and loyalty of customers and profitability 
targeted as a result, the share of all employees working in the said business is quite significant. The contributions of 
the employees in this process, no doubt, are directly linked to the education of them (Avcıkurt et al., 2012). In this 
 2015 The Authors. Published by Elsevier Ltd. This is an open access article under the CC BY-NC-ND license 
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context, for the sector, tourism education is vital in order to provide a qualified workforce. Vocational tourism 
education is defined as the education of the labor force as the qualifications needed by the tourism sector (Güneş, 
1997). Vocational tourism education programs has emerged to be able to follow current technology and trends in the 
tourism industry, to provide the growing demand services and the need for employees who can communicate well 
with customers, in a sustainable way (Amoah & Baum, 1997).In short, the basic purpose of vocational tourism 
education is to gain basic knowledge and professional skills that is needed in the area (Hacıoğlu et al., 2008). 
 Tourism businesses’ ability to work efficiently is directly proportional to the quality of service (Amoah & 
Baum, 1997).Besides  that fact that the quality of service is affecting the productivity, customer satisfaction ,as well, 
is positively affected (Richardson, 2009; Kusluvan & Kusluvan, 2000). In order to provide quality services and to 
satisfy their customers, employees must be educated in the best educational institutions that reviews the field 
(Christou, 1999).Thus, skilled and qualified workforce is to be employed in these enterprises in tourism service will 
lead the increase in  customer satisfaction and the quality of service (Christou, 1999; Baltacı et al.2012).This 
employment of the employees have received vocational tourism education will provide maintenance of  service 
quality and customer satisfaction (Kusluvan & Kusluvan, 2000). Increase in the number of employees with 
vocational education in businesses will provide advantage in competition for both destinations and businesses 
(Kusluvan & Kusluvan, 2000; Pfeffer, 2005; Chang and Hsu, 2010; ÜNLÜÖNEN et al., 2010). 
 As the tourism sector consists of labor-intensive services, despite the fact that the success of the company is 
linked to industry-quality, well-educated and skilled employees (Amoah and Baum, 1997; Avcıkurt et al., 2012) 
tourism industry seems to have difficulties both in finding skilled employees and in keeping their existing skilled 
employees  in hand (Richardson, 2009).When studies related with vocational education in Turkey reviewed, it is 
seen that there are results that shows a negative trend for working in their profession from the students of vocational 
tourism education as well as the studies showing that it is seen that in a positive way. 
     Aksu and Köksal (2005) in their study, have been found the students of tourism’s perspectives on the tourism 
sector work is business to be negative. Kusluvan and Kusluvan (2000) have received the result that only 42.5% of 
students in vocational tourism were identified themselves as they want to stay in the tourism sector. A similar result 
emerged in the study of Çatı and Bilgin which was done in 2013. Only 49.5% of students who received vocational 
tourism education are willing to work in the tourism sector. The students also noted that the lack of adequate 
employment opportunities in tourism sector. In a study made by Avcıkurt and his colleagues (2012), the views and 
current situation of students who graduated from University of Balikesir Tourism Hotel Management School in the 
last 10 years was considered. Accordingly, only 30.6% of students who graduate from the department has been 
working in the tourism sector. On the contrary, Duman and colleagues (2006) examined that 68.5% of the students 
in the department see their future in the tourism sector in Mersin. Roney and Öztin (2007) 65.6% of students were 
found for willing to work in the tourism sector. According to studies of Avcı in Çeşme (2011), 77.9% of the students 
who have received vocational tourism education would like to work in the tourism industry. Kişioğlu and Çakırlı's 
(2012) study shows that the students consider to make a career in their profession. When studies in foreign countries 
are observed, it is seen that the students who has received vocational tourism education tend to work in the tourism 
sector more than in Turkey. In Chen and colleagues’ studies (2000), 70.1% of students have received vocational 
education in tourism was determined that they want to stay in the sector and their attitude towards the sector is 
positive. Hjalager’s study (2002) shows that 71% of students who participated in the study consider themselves still 
in the tourism sector after 10 years. According to Richardson’s study (2009) based in Australia, more than 50% of 
the students participating in the study who receive vocational tourism education, unlike other studies, would like to 
work in other sectors outside the tourism sector. Another finding of the same study is that 43.6% of the students 
participating in the study were found not intended to work in tourism after graduation.   
  
2. Management and Research Objectives  
 When the tourism literature is reviewed, it will be seen that there are a lot of studies made by tourism students in 
order to determine perceptions and attitudes towards tourism sector, tourism education, internships both national and 
international. But studies to determine the attitude of the business managers towards vocational tourism education 
and vocational tourism trained employees is not as common as other studies. The main objective of the research in 
this context is the determinations of attitudes of accommodation business managers towards employees have 
received vocational education. The context of the research is determined by department managers working in 
accommodation establishments in Alanya, certificated by Ministry of Tourism. Ministry of Tourism certificated 285 
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accommodation establishments in Alanya (ALTSO, 2013). But we did not find any statistical data on the number of 
managers working in the business in the region. Therefore, a general rule was applied as the more than 5 times the 
number of variables of the minimum number of observations. Generally accepted variable/observation ratio is at 
least 1/3 or 1/4 and 1/5 variable / observation rates are represented by the ideal dimensions (Nakip, 2003). This 
sample size of the study from the above rule is "5 x 31 = 155" respectively. Convenience sampling method which is 
not based on probability was used in this study. At the end of the study, data obtained from 203 managers working 
in 8 five-star, 18 four-star and 6 self-contained apartments and it is seen that the number detected data was bigger 
than the number of the sample size. Survey was conducted in April, 2014.  
 Literature scale related to the development of the subject was made (Amoah and Baum, 1997; Christou, 1999; 
Chen et al., 2000; Kusluvan the & Kusluvan, 2000; Duman et al., 2006; Roney and Öztin, 2007; Richardson, 2008; 
Richardson, 2009 ; Hunter, 2011; Axeman et al. 2012; Roof and Bilgin, 2013), literature results suggests a question 
pool consists of 45and it was prepared. The propositions are presented for academics. As a result of examination of 
expert academics, some questions are not fully understood, and some other questions have been reached the 
conclusion that there was no direct relationship to the subject and the 14 propositions removed from scale. After 
examination of academics, the final scale was established as consisting of 31 propositions. 
 The data collected through the questionnaire was analyzed with the statistical package program. The interpretation 
of data on demographic variables was used for analysis of frequencies and percentages. Propositions of the scale 
were subjected to factor analysis to determine the dimensions of attitudes of accommodation managers of 
enterprises towards tourism education objectives. A nominal t-test and ANOVA were applied to the managers by 
accommodation businesses to determine whether they differ in attitudes towards vocational tourism education 
through their demographic characteristics. 
3. Research Analysis and Results  
 The findings obtained by statistical analysis were examined under three headings. First, the managers of 
businesses surveyed have also been given accommodation demographic findings. Later, dimensions that form 
accommodation establishments' managers’ attitudes towards vocational tourism education are described. Finally, 
tourism accommodation business managers attitude towards vocational education were analyzed according to 
demographic change.  
3.1. Demographic Results  
Findings related to the demographic variables were presented as percentages and frequency distributions in 
Table 1 below. 
 
    
 Table 1: Demographic Results  
Sex The %  Department n % 
Woman 68 33,5  Food and Beverage 47 23,2 
Male 135 66,5  Front Desk 40 19,7 
Education The %  Housekeeping 35 17,2 
Primary education 37 18,2  General manager 33 16,3 
High school 67 33,0  Accounting 13 6,4 
Associate 38 18,7  Other * 35 17,2 
Bachelor's degree 61 30,0     
Age The %  Worked Hotel Type The % 
18-25 years 15 7,4  5 Stars Hotels 83 40,9 
26-32 years 55 27,1  4 Stars Hotel 86 42,4 
33-40 years 69 34,0  Apart Hotel 34 16,7 
41-48 years 46 22,7  Working Time at the hotel where The % 
49-55 years 16 7,9  0-1 years 43 21,2 
56 years and over 2 1,0  2-5 years 72 35,5 
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Tourism Education Receive Status The %  6-9 years 49 24,1 
Yes 112 55,2  10 years and over 38 18,7 
No 91 44,8  Empty 1 5 
* Business Owner, Business Partner, Human Resources, Sales and Marketing, Purchasing, Entertainment, Public Relations 
  33.5% (68 people) of the managers that research covered in accommodation establishments were female managers, 
and 66.5% (135 persons) of them were male managers. When it is analyzed according to age, it is seen that the 
majority of the managers were from young or middle age groups. 7.4% of managers (15 people) from18-25 age 
group, the 27.1% (55 people) from 26-32 age group, 34% (69 people) from 33-40 age group, 22.7% (46 people) 
from 41-48 age group and 8.9% (18 people) were from 49 and over age group. 68.5% of managers surveyed appear 
to consist of 18-40 age group. When analyzed according to their level of education is that understood 48.7% of them 
were university graduates. The proportion of primary school graduates were 18.2% managers, while the proportion 
of high school graduates were 33% of managers. 76.4% of managers within the scope of the study (food and 
beverage, front office department, housekeeping department and general manager) seem to create four sections. 
Food and beverage department has the 23,2% of managers, front office managers has 19,7%, housekeeping 
department has 17,2%, while general manager are 16,3% of them. 6.4% of them were accounting department 
managers and other department managers and constitute business owners and partners were 17,2% (such as human 
resources, sales and marketing, purchasing, animation, public relations). When it comes to the type of hotel they 
work, in terms of the manager's, 42,4% in a four star hotel, 40,9% in a five star hotel and of 16.7% in an executive 
apartments type. In terms of working experience in the same companies, 56.7% of the managers spend less than five 
years while they work. The proportion of managers working in the same institutions were for 0-1 years 22.2%, while 
the proportion of working executives in business over ten years and they appear to be 18.7%. According to the 
literature review results (Tuna, 2007; Tütüncü and Demir 2002; Ehtiyar and Üngüren that, 2008; Yanardağ and 
Avcı, 2012; Tüzün, 2013), it is seen that the one of the major problems of tourism is high staff turnover rate. When 
discussed in terms of tourism accommodation business managers education, it is seen that 55.2% of them was 
received a high school or university degree of vocational tourism while 44,8% of them wasn’t received any tourism 
education. 
 3.2. Dimensions of the Hospitality Industry Leaders Attitudes Toward Vocational Tourism Education  
 Managers of accommodation companies participating in the study were subjected to factor analysis of 31 
propositions in order to determine the elements that are forming their attitudes towards vocational tourism 
education. As a result of factor analysis applied on the 31 propositions on the scale, 5 factors (elements) were 
determined. Table 2 shows the results 5 factors obtained from factor analysis and eigenvalues and ratios indicating 
the variance of each item of the scale factor with factor values and the load which it is associated are shown. In 
addition, the overall reliability of scale is given with coefficients of the each factor’s reliability. 
 
Table 2. Factor Analysis  
Factors 1 2 3 4 5 
Eigenvalues  9,169 2,013 1,603 1,531 1,333 
Explained Rate Variance %  36,675 8,051 6,413 6,125 5,331 
Reliability Coefficients of the Factors (Cronbach's Alpha) , 898 699 , 842 , 796 , 535 
 Factor 1: Performance and Efficiency  
x Employees have received vocational tourism education are more likely to team work. , 740     
x Communication skills of employees who have received vocational tourism education are high. 700     
x Working with tourism employees has received vocational tourism education  raises the 
profitability. , 693 
    
x  Employees have received education to work with the tourism increases productivity. , 692     
x Employees have received vocational tourism education depends more on the job. , 685     
x Working with professional tourism employees lightens my workload. , 677     
x Working with employees who have received vocational tourism education jobs are made much 
easier. , 666 
    
x Employees who have received vocational tourism education is to bring about a difference in 
comparison to other employees. , 641 
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x Working with employees who have taken vocational tourism education reduces customer 
complaints. , 638 
    
x Employees have received vocational tourism education are more proper in their job.      
x Employees have received vocational tourism education solve problems easier. 620     
 Factor 2: Customer Relations  
x Vocational tourism educated employees more effectively fulfill the expectations of the 
customers.   , 772 
   
x Customer relationships of the employees who receive vocational tourism education are 
stronger.   , 754 
   
x Vocational tourism education employees offer better quality of service.   , 743    
x Employees have received vocational education in tourism is to communicate better with 
customers.   , 643  
  
x Vocational tourism educated employees increase customer satisfaction.   431    
 Factor 3: Employment Preferences and Priorities  
x Vocational tourism educated employees more preferable compared to other employees.     808   
x Vocational tourism educated employees I would like to employ more.     , 774   
x Vocational tourism educated employees have priority in recruitment.     , 741   
x Vocational education positively affects employees’ careers.     , 711   
Factor 4: Professional Knowledge and Skills 
x Professional knowledge of the employees who have received vocational tourism education is 
sufficient.       , 803 
 
x Quality of education of employees satisfies the sector needs.       , 797  
Factor analysis was performed using Varimax rotation axis. Eigenvalues statistics was used in the calculation of 
the factors. During research, while determining the load of the substance (variable) is considered as at least 0.35 and 
the highest value compared to other factors is considered. According to the results of first applied factor analysis, the 
first five propositions’ common variance (communality) value was found under 0.50 and factor analysis was applied 
to the 26 propositions again after these five propositions being extracted from scale. At the end of the application of 
factor analysis on twenty-six propositions, the 5 factors (size) were determined. KMO (Kaiser-Meyer-Olkin) test is 
also applied. KMO (Kaiser-Meyer-Olkin Measure of Sampling Adequacy) is the value of the factor analysis 
showing the condition to apply to the research data. Bartlett's Test of Sphericity derives a value that shows whether 
it can be obtained significant factors or variables from the research data.  
      As a result of the applied factor analysis, KMO (Kaiser-Meyer-Olkin Measure of Sampling adequacy) value was 
calculated as 0.892 which is a satisfactory level. The degree of sphericity which shows significant factors or 
variables can be derived from research data (Bartlett's Test of Sphericity) calculated as 2215.583 and the values 
obtained were found to be statistically significant at the 0.000 level. Findings obtained at the two tests a show that of 
the studied sample’s size is sufficient and the data is appropriate to be able to make the factor analysis. 
 For the reliability study of the scale, "Cronbach Alpha" internal consistency coefficients were calculated. The 
scale’s, which is reduced to 26 propositions, internal consistency/reliability coefficient alpha was found to be          
α = 0.905. In addition, each internal factor’s consistency/reliability coefficient values were also found. Cronbach's 
Alpha reliability coefficient is statistically sufficient and it is revealed that the scale is a consistent and reliable one.  
 Table 2 shows five items obtained from factor analysis, eigenvalues and variance for these and ratios indicating 
them, besides factor load values that shows each item of the scale with which factor they are associated with. The 
total rate five factor’s ability to explain the variance is determined to be 62.59%. 
3.3.  Accommodation Business’ Managers’ Attitude Towards Vocational Tourism Education 
         Responses to given propositions in respect to the factors were examined in detail in order to understand 
accommodation business managers’ attitudes towards vocational tourism education responses. Answers to each 
question of the managers are tried to determine in Table 3 in percentages. Considering their responses, for this 
reason, the propositions are grouped under three main groups as “Agree”, “Undecided” and “Don’t agree”. To 
ensure this, the proposition "Totally agree" is combined with the statement that "Agreed" and participants were 
formed in the same group. Likewise, the proposition "Don’t agree" and "Don’t agree at all" were also categorized in 
the same group. 
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Table 3.  Accommodation Business’ Managers’ Attitude Towards Vocational Tourism Education 
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 Factor 1: Performance and Efficiency  The % The % The % 
x Employees have received vocational tourism educated are more likely to team work. 29 14,5 28 14,0 143 71,5 
x Communication skills of employees have received vocational tourism education is high. 24 11,9 45 22,3 133 65,8 
x Tourism employees have received vocational education has a higher degree of profitability. 38 19,1 51 25,6 110 55,3 
x  Employees have received education to work with the tourism increases the work efficiency. 22 10,9 25 12,4 154 76,6 
x Employees have received vocational tourism education depends more on the job. 54 27,1 63 31,7 82 41,2 
x Working with vocational tourism educated employees lightens my workload. 36 18,2 39 19,7 123 62,1 
x Working with employees has received vocational tourism education jobs are made much easier. 34 16,8 32 15,8 136 67,3 
x Employees have received vocational tourism education is to bring about a difference in 
comparison to other employees. 27 13,4 43 21,4 131 65,2 
x Work with employees who have taken vocational tourism education reduces customer complaints. 30 14,9 36 17,9 135 67,2 
x Employees have received vocational education in tourism is more proper in their job. 29 14,4 52 25,9 120 59,7 
x Employees have received vocational tourism education solve problems easier than others. 32 15,8 45 22,3 125 61,9 
 Factor 2: Customer Relations  The % The % The % 
x Employees who have received vocational tourism education more effectively fulfill the 
expectations of the customers. 31 15,6 45 22,6 123 61,8 
x Customer relationships that employees who have received vocational tourism education is 
stronger. 25 12,4 45 22,4 131 65,2 
x Vocational tourism educated employees offer better quality of service. 29 14,4 34 16,8 139 68,8 
x Employees have received vocational education in tourism communicate better with customers. 25 12,4 41 20,4 135 67,2 
x Vocational tourism educated employees increase customer satisfaction. 25 12,3 46 22,7 131 64,5 
 Factor 3: Employment Preferences and Priorities  The % The % The % 
x Vocational tourism educated employees more preferable compared to other employees. 23 11,4 26 12,9 153 75,7 
x I would like to employ more vocational tourism educated employees. 14 6,9 32 15,8 156 77,2 
x Vocational tourism educated employees have priority in recruitment. 24 11,9 29 14,4 148 73,6 
x Having vocational education affect employees’ careers positively. 13 6,4 26 12,8 164 80,8 
Factor 4: Professional Knowledge and Skills The % The % The % 
x Professional knowledge of the employees who have received vocational tourism education is 
sufficient. 76 38,2 55 27,6 68 34,2 
x Education of employees satisfies sector’s needs. 64 31,7 55 27,2 83 41,1 
x Professional skills of the employees who have received vocational tourism education is sufficient. 83 41,1 64 31,7 55 27,2 
 Factor 5: Wage The % The % The % 
x Vocational tourism educated employees are demanding higher wages. 38 18,8 40 19,8 124 61,4 
x Vocational tourism educated employees must receive different wages. 55 27,1 33 16,3 115 56,7 
According to the results listed in Table 3, more than half of the managers of the hospitality business think that 
tourism employees who have received vocational education contribute positively to the business, and they have to 
increase business performance and productivity. According to accommodation business managers, these employees 
were found to have an attitude to increase the business profitability, to have good teamwork skills, to reduce 
customer complaints significantly, to easily communicate with both employees and customers. When the opinions of 
accommodation businesses manager about the customer relationships of employees are examined of more than half 
of the studied managers claim that the employees with vocational education provide a better quality of service and 
customer expectations has fulfilled more effectively, with better communication and they are found to have a 
responsible attitude towards increased customer satisfaction. According to the results listed in Table 3, more than 
half of accommodation business managers say they wish to employ more workers who have received vocational 
tourism education, these employees have a priority at recruitment and the employees’ careers affected positively due 
to their education. Regarding to results, accommodation managers claim these tourism workers demand higher 
wages and they should receive different wages. When the results of the accommodation managers on the 
professional knowledge and skills of employees have received vocational education in tourism examined, it is seen 
that the answers given vary according to other dimensions. More than half of the managers say that vocational 
tourism educated staff‘s  knowledge and skills are not  sufficient or they are undecided about the issue and  these 
employees are not qualified as the sector need them to be. 
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3.4. Variable Attitudes of Accommodation Managers Toward Vocational Tourism Education According to 
Demographic Change  
 In order to reveal to show changes in attitudes towards vocational tourism education by demographic 
characteristics of managers, t-test and ANOVA analyzes were performed. 
 
 
Table 4. T-test and ANOVA Analysis Results  
Descriptive 
Characteristics 
 Performance and 
Productivity 
Customer 
Relations 
Employment 
Preferences and 
Priorities 
Professional 
Knowledge and Skills 
Wage 
Sex The x ± SD x ± SD x ± SD x ± SD x ± SD 
Woman  68 ± 3.54, 789 ± 3.64, 727 ± 3.92, 715 ± 3.01, 807 ± 3.52, 921 
Male 135 ± 3,69, 648 ± 3,66, 957 ± 3,91, 793 ± 2.98, 849 ± 3.50, 953 
t test  p = 164 (t = 1.396) p = 870 (t = 163) p = 966 (t = 0.43) p = 810 (t = 0.240) p = 834 (t = 209) 
Age The x ± SD x ± SD x ± SD x ± SD x ± SD 
18-25 years 15 ± 3,81, 806 ± 3.97, 636 ± 3,87, 989 3.24 ± ,, 683 ± 3.73, 961 
26-32 years 55 ± 3.62, 745 ± 3.58, 883 ± 3,89, 771 ± 3.04, 929 ± 3,60, 919 
33-40 years 69 ± 3.63, 716 ± 3.62, 774 ± 3.86, 803 ± 3.02, 849 3.40 ± 1.04 
41-48 years 46 ± 3.58, 688 ± 3.64, 1.19 ± 3.98, 715 ± 2,86, 768 ± 3.47, 816 
49-55 years 16 ± 3,74, 437 ± 3,80, 432 ± 4.01, 530 ± 2.79, 697 ± 3.46, 921 
56 years and 
over 2 ± 3.63, 771 ± 3,80, 848 ± 4.50, 707 ± 3.16, 1.17 ± 4.00, 707 
Anova 
Analysis  
 p =, 925 (F = 278) p =, 758 (F = 524) p =, 826 (F = 432) p =, 587 (F = 750) p =, 731 (F = 560) 
Department The x ± SD x ± SD x ± SD x ± SD x ± SD 
General 
manager 33 ± 3,70, 764 3.81 ± 1.41 ± 4,12, 800 ± 2.71, 829 3.83 ± 657 
Front Office 40 ± 3,81, 576 ± 3,66, 686 ± 3.98, 712 ± 3,16, 776 ± 3.72, 706 
Accounting 13 ± 3.94, 623 ± 4.01, 528 ± 4,26, 553 ± 3,17, 908 ± 3,69, 830 
Housekeeping 35 ± 3.46, 799 ± 3.46, 775 ± 3,80, 745 ± 2.84, 772 3.30 ± 1.17 
Food and 
Beverage 47 ± 3.55, 726 ± 3.50, 795 ± 3,80, 850 ± 2.94, 857 3.22 ± 1.00 
Other 35 ± 3,60, 603 ± 3.78, 677 ± 3.78, 722 ± 3,21, 836 ± 3.47, 977 
Anova 
Analysis  
 p =, 197 (F = 1.485) p = 250 (F = 
1.337) 
p = 135 (F = 1706) p =, 087 (F = 1.959) p = 028 * (F = 
2.577) 
Education The x ± SD x ± SD x ± SD x ± SD x ± SD 
Primary 
education 37 ± 3.48, 699 ± 3.37, 846 ± 3,69, 735 ± 2,90, 715 3.08 ± 1.13 
High school 67 ± 3.58, 731 ± 3.54, 797 ± 3.84, 868 ± 2.96, 848 3.34 ± 1.02 
Associate 38 ± 3,66, 572 3.87 ± 1.35 ± 3,90, 648 ± 3,32, 749 ± 3,82, 680 
Bachelor's 
degree 61 ± 3.78, 731 3.83 ± 769 ± 4,13, 695 ± 2,87, 895 ± 3,74, 716 
Anova 
Analysis  
 p =, 216 (F = 1.500) p = 022 * (F = 
3.282) 
p = 039 * (F = 2.845) p =, 051 (F = 2.643) p =, 000 * (F = 
6.375) 
Hotel Type The x ± SD x ± SD x ± SD x ± SD x ± SD 
5 Stars Hotels 83 ± 3.55, 729 ± 3.61, 742 ± 3,88, 719 ± 2,90, 832 ± 3,45, 957 
4 Stars Hotel 86 ± 3,71, 696 3.62 ± 1.06 ± 3.94, 810 ± 3.15, 807 ± 3.54, 961 
Apart Hotel 34 ± 3,66, 641 ± 3.85, 675 ± 3.94, 785 ± 2.81, 854 ± 3.55, 868 
Anova 
Analysis  
 p =, 354 (F = 1.045) p =, 388 (F =, 952) p =, 849 (F = 164) p =, 060 (F = 2.849) p =, 804 (F = 218) 
Working Time The x ± SD x ± SD x ± SD x ± SD x ± SD 
0-1 years 43 ± 3.62, 732 ± 3.61, 794 ± 3.85, 728 ± 2.97, 804 3.36 ± 1.04 
2-5 years 72 ± 3.77, 771 ± 3,82, 711 ± 4.00, 841 ± 3,10, 905 ± 3.64, 834 
6-9 years 49 ± 3.44, 673 ± 3,49, 832 ± 3.75, 784 ± 2.81, 749 ± 3.37, 997 
10 years and 
over 38 ± 3.68, 520 3.60 ± 1.25 ± 4.03, 618 ± 3.00, 806 ± 3.57, 926 
Anova 
Analysis  
 p =, 108 (F = 2.052) p =, 241 (F = 
1.102) 
p = 254 (F = 1.369) p =, 306 (F = 1.212) p =, 306 (F = 1.212) 
Tourism 
Education  
The x ± SD x ± SD x ± SD x ± SD x ± SD 
Yes 112 ± 3.77, 629 ± 3.84, 971 ± 4,10, 672 ± 3.00, 868 ± 3,60, 952 
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No 91 ± 3,49, 752 ± 3.44, 718 ± 3,69, 817 ± 2.97, 792 3.38 ± 917 
t test  p = 006 * (t = 
2.778) 
p = 001 * (t = 
3.235) 
p = .000 * (t = 3.822) p = 792 (t =, 264) p = 101 (t = 1.645) 
 x ± SD: mean ± standard deviation; *: P <0.05; 1: Totally agree ......... .5: Don’t agree at all  
      According to t-test results in Table 4, gender of tourism accommodation business managers' attitudes towards 
vocational education does not differ statistically. However, managers' attitudes towards vocational tourism 
education differ in three dimensions in statistical terms based on whether they have received education. Vocational 
tourism educated managers are more likely to think that the employees have received tourism education improve the 
productivity and performance of business than the managers without vocational education, and this difference is 
found to be statistically significant (p =, 006; t = 2.778). Similarly, tourism educated managers claim that tourism 
educated employees will provide an increase in customer satisfaction while the managers without education do not 
agree, and this difference found statistically significant (p = .001; t = 3.235). Tourism educated managers, again, 
tend to work with vocational tourism educated employees in human resource selection preferences compared to the 
managers without education and the choice’s statistical significance is determined (p = .000; t = 3.822). 
      Anova Test results situated in Table 4 shows that the attitudes of the managers toward vocational education 
do not differ in the statistical sense according to the age of managers, to the type of hotel they are working in and to 
their working time variable. But it has been found the attitude differs according to the department they work in and 
to their education levels in the statistical sense. When the departmental variables are examined, managers are 
observed to show differences, according to their departments, about the vocational tourism educated employees’ 
demand for more wages, and this variation is found to be statistically significant as (p =, 028; t = 2.577). When the 
education variable is observed, differentiation occurs in three different dimensions. Hospitality management 
managers attitudes towards the belief that vocational tourism educated workers' ability to ensure customer 
satisfaction higher than the other workers differs according to their educational level, and this difference is found to 
be statistically significant as (p =, 022; t = 3.282). Similarly, managers also vary according to their level of 
education in their attitude towards giving priority to the employees who have taken vocational tourism education in 
the recruitment, and this difference is identified statistically significant as (p =, 039; t = 2,845)  that have been 
identified. Finally, accommodation business managers also show a similar difference due to their education level 
about the demand for more wages of employees with vocational tourism education and their opinion whether these 
employees deserve more wages, and this difference is found to be statistically significant as (p = .000, t = 6.375). 
4. Conclusion 
This research conducted in Alanya in order to determine the attitudes of accommodation business managers 
towards employees who have taken vocational education of tourism. And it is seen that business managers’ attitudes 
toward the employees improve their business performance and productivity. Accordingly, it can be said that 
employment of employees with vocational tourism education is likely to increase business’ productivity. Likewise 
accommodation businesses’ department managers think that these employees create a positive effect on customer 
relations. According to the results, working with employees who have taken vocational tourism education, 
businesses can increase the quality of service customer satisfaction. Another results obtained in this study are about 
employment and wages. The fact that businesses managers are likely to prefer employees with a vocational 
education and their choice on them has been identified as a priority in the recruitment. It is revealed that managers 
believe that having a vocational education affects employees’ careers in a positive way. 57 % of department 
managers assert that there should be a difference between the wages of employees in accordance with their 
vocational tourism education level. 
      In the study, it is proved that attitudes towards vocational education of tourism of accommodation business 
manager have not differed in gender. But whether administrators have received vocational education of tourism has 
been identified as a cause of differences in the same attitude. Based on this conclusion, tourism managers seem to 
have the belief that tourism educated employees’ increase business performance and productivity, and the customer 
satisfaction. Moreover, it is found that managers who have received vocational education on tourism are more likely 
to give priority to the employees with a vocational education when hiring a new employee than the managers who 
has not received education. In the study, a difference based on age, type of hotel and tourism, or in terms of running 
time has not been found. 
Tourism accommodation businesses’ managers think that wage policy should be different for employees who 
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have vocational tourism education and these employees is determined that they demand higher wages. According to 
the studies on students who receive vocational tourism education, they indicate that wages are low in the tourism 
sector and that their education does not create differences in wages when compared to the employees who do not 
have education (Duman et al., 2006). However, some studies shows that the students who have received vocational 
education in the tourism sector, have expectations that they can be paid better (Roney and Öztin, 2007; Çatı and 
Bilgin, 2013). Survey results prove that the attitude of managers towards educated employees about the wages 
depends on which department they work. Similarly, it is seen that the level of education of the managers has an 
effect on the attitude towards the employees have received vocational education, on their preference and priority in 
recruitment, on wages and on customer relations.  
      Despite the increasing number of higher tourism education institutions as well as secondary ones, the most 
important problem faced by Turkish tourism is found as the shortage of qualified employees. Studies show that the 
number of graduates who have taken the tourism education does not reflect to the sector at the same rate. It is 
understood that how important are the employees who have received vocational education is understood as a result 
of this research. According to the findings of the research, accommodation business managers report that educated 
employees increase operating performance, profitability, operational efficiency and customer satisfaction. However, 
despite these results, managers find employees’ vocational education insufficient. This situation creates the 
impression that the quality of vocational tourism education in the institutions is not adequate and qualified to satisfy 
the needs of the industry. It can be thought upgrading vocational education institutions’ educational quality will 
have a positive effect on businesses’ productivity and profitability and provide competitive advantage to the 
businesses in tourism sector. Cooperation between educational institutions and the tourism industry that cover taking 
the views of the industry in the development of course curriculum, addition of the subjects and courses needed by 
the business to the curriculum will provide significant benefits for vocational tourism education quality. 
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